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• Vienna residents’ attitude towards tourism continues to be excellent.

• 9 out of 10 Viennese fully support tourism, at the same time 9 out of 10 visitors recommend Vienna as a holiday 
destination.

This balance describes a balanced tourism development according to the goals of the Vienna Visitor Economy 
Strategy 2025 (shaping.vienna.info).

• 4 out of 5 Viennese are still feeling the negative effects of the COVID-related decline in tourism. Although the 
pandemic has not yet been completely digested, the recovery trend is continuing.

http://shaping.vienna.info


• Viennese are aware of the importance of the Visitor Economy as an economic sector & employer, from which both the 
economy and the residents benefit. The increase in travel demand showcases the positive contribution of tourism to the 
inhabitants; especially within the inner districts. 

• The identification with tourism is still very high. The Viennese are proud that their city is attractive and therefore visited 
from people from all over the world.

• Visitors again enliven and enrich the cityscape. International exchange and diversity make Vienna a cosmopolitan 
metropolis.

• In addition, tourism creates and maintains products in the areas of art & culture, gastronomy, but also sights and 
infrastructure that are used by our visitors and residents alike.



• In 2022, the effects of multiple crises overlapped. Aspects such as rising costs of living and a decline in perceived security 
are leading to a more pessimistic attitude among the population.

• As a result of the resurgence in demand, volume-induced effects such as rentals in the private sector or noise 
disturbance are coming to the fore. 

• Challenges with visitors staying overnight in private apartments remain at a constant level. 

• Tourism creates jobs and has a positive effect on the entire economy and industry in Vienna. However, the (perceived) 
attractiveness of these jobs has decreased significantly among the population compared to 2019.

• The shortage of labor is a challenge for the value proposition of the destination, but also has a negative impact on the 
employees' identification with their own industry. The latter leads to a decreased affirmation of tourism as an industry 
from which both the city and its residents benefit.
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